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SC Design Style Guide | Introduction

Introduction

We have our own unique identity of
being fun, innovative, modern, witty
and relatable. Having a consistent look
and voice across all our site assets helps
strengthen our brand identity and makes
us more top-of-mind to members.

The Design Style Guide showcases our
templatized digital assets designed to
help designers and outside agencies
stay within our brand guidelines so we
can create a cohesive look and feel
across our site.

To keep with our identity, copy should
be short and sweet with one primary
message. Design should follow the

PSD templates and be in-line with the
main brand guidelines. Following these
guidelines will give you the best chance
of having your asset approved as is.

Visit the SAM’S CLUB BRAND CENTER
to download the main brand guidelines.

<
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Library
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Graphic
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https://brand.samsclub.com/

Design Style Guide | Brand Colors

Brand Colors

Our brand palette has been

updated to communicate that we

are a modern, energetic and bold
company. Our primary and secondary
palettes are fresh and reflect our
“bold bestie” personality.

Supporting Colors

Use supporting colors with intention.
There needs to be a strong design
rationale and/or a visual correlation with
the hero image when incorporating a
supporting color. Select tones that are
complementary to our brand palette and
use bright jewel tones when choosing
supporting colors.

Primary Brand Colors

SAM’S BLUE SAPPHIRE BLUE SKY BLUE

#A4DBES

PANTONE 635C

34.01.07.00
Secondary Brand Colors
MIDNIGHT BLUE TROPICAL BLUE
#00AFD7
PANTONE 638C
84.07.09.00
Tertiary Brand Colors
UX BLUE MID GREY LIGHT GREY
#7C878E #DOD3D4
PANTONE 430C PANTONE 427C

33.18.13.40 07.03.05.08



Design Style Guide | ADA Compliance

Color Contrast Checker

Home > Resources > Color Contrast Checker

Contrast Checker

All text must pass WCAG AA standards
with the WebAIM Color Contrast Checker:

Contrast Ratio
webaim.org/resources/contrastchecker/ HFFFFFF 8 8 7 .1
— 0/

Lightness Lightness
Normal Text 9 ; 9 O permalink
- E—

Foreground Color Background Color

2
]
[
=
=
D
m

This would include preheaders, subheads,
CTAs and any other text below 18.66px.

Normal Text

Large Text

This applies to headlines or titles at least WCAG AA: @
18.66px when the text is bold and 24px
when the text is regular.

The five boxing wizards jump quickly.

Large Text

Graphical Objects and woa aa (D
User Interface Components The five boxing wizards jump quickly.

For button-style CTAs where the text is

encapsulated in a rectangle (mobile, tablet,

email, etc...), the text needs to pass against

the background color, as well as the button Graphical Objects and User Interface Components

color against the background it sits on. (@YY Pass )
v

Text Input



http://webaim.org/resources/contrastchecker/

Design Style Guide | ADA Compliance

Contrast Checker

webaim.org/resources/contrastchecker/

In order to comply with ADA standards,
please use these color combinations for
text and background in all digital assets.

ADA Compliant Combinations

SAM’S BLUE BACKGROUND

WHITE
TEXT

TROPICAL BLUE BACKGROUND

BLACK
TEXT

SAPPHIRE BLUE BACKGROUND

WHITE SKY BLUE LIGHT GREY
TEXT TEXT TEXT

MIDNIGHT BLUE BACKGROUND

WHITE SKY BLUE LIGHT GREY
TEXT TEXT TEXT

SKY BLUE BACKGROUND

SAM’S BLUE MIDNIGHT BLUE BLACK
TEXT TEXT TEXT



Design Style Guide | ADA Compliance

Contrast Checker

Both CTA text and arrow need to pass the
contrast checker.

webaim.org/resources/contrastchecker/

CTA Guidance

Your outside game is strong.

S-star feels, right out back.

Large Text

That's hat‘s up.1

Laarn More @

wcac aa: (D)

Large Text

Shop Naw

wcac aa: (D)

NEW AT SAM'S CLUR

Breakfast
just got better.

Twio of your faworite cereals, one box

“

Both arrow color against
button color and button
against background
must pass large text
specifications.

Arrow color must pass “Large Text”
against background.

Both CTA text against
button color and button
against background
color must pass large text
specifications.



Design Style Guide | ADA Compliance

Placing text on an image

When placing text on an image, or any
background that is not a solid color, sample
the darkest color that touches the text and
enter that as the background color in the
contrast checker. If the text is lighter than
the background, the lightest area that
touches the text should be sampled

and used as the background color.

i =1 1

Cozy season
is here.

Get easy fall updatés———————

for your home.

Lids off. Game on.

From light to load

there's a

The darkest area of the background
that touches the text should

be sampled and entered

in as background color.

When using text lighter than the
background, the lightest area that
touches the text should be sampled
and entered in as background color.



Design Style Guide | Design Elements

Gradients

Subtle gradient to add depth and
visual interest.

NOTE: Use gradients sparingly on
badges and graphic-only assets.

Can apply gradient to seasonal/
accent colors.

GEOMETRIC GRADIENT

BASIC GRADIENT




Design Style Guide | Design Elements

Patterns

Clean, simple patterns used in an
unexpected way, to help elevate the

design while adding a hint of playfulness.

Best Practices

e Use of patterns should never be
overpowering.

e Patterns are only used as
enhancement - HL and photography
should always be the HERO

¢ Find unexpected, delightful ways to
incorporate patterns.

STRIPES 1

STRIPES 2

DOTS

STRIPES 3




Design Style Guide | Design Elements

Pattern Examples

Clean, simple patterns used in an
unexpected way, to help elevate the

design while adding a hint of playfulness.

Best Practices

e Use of patterns should never be
overpowering.

e Patterns are only used as
enhancement - HL and photography
should always be the HERO

* Find unexpected, delightful ways to
incorporate patterns.

STRIPES

Consider this
your warm-up.

B anem ety B right B
i i bt aafie,

o

Gotta get that cardio in.

I'll have THAT!

Froil good food that sctually tistes good?

This s going 1o b oasy,

shoptiow [

Apple iFad &lr 10,57
IL608 with Wi-Fl
Compatt, Multiisudh
eting o splay and up 10
10 Bguarn of brtery it

100"

HP Oificojet Pre B01E
Wirehew AR - Oee Printer
U 32 page of
Tty peints

T it

555 QFF'

Saasty P 36

Lo 5

Sman 14-Channed 10805
EVE Sarveifiance Syatem
g o
i Mo 1
rr—
B e e P

S EI b et PR Lo o
oy —mn

Cirirrnu it surrcusd
Sl M werciinid SR,

S 1150

Shop Soundbars

2 s of Bxting tavee ks
yosar e i sl sy,

51445

frch Fab 22
o

L]

a- T
L
08889%°

- 447

Shop Home Secu
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Pattern Examples

Clean, simple patterns used in an
unexpected way, to help elevate the

design while adding a hint of playfulness.

Best Practices

e Use of patterns should never be
overpowering.

e Patterns are only used as
enhancement - HL and photography
should always be the HERO

* Find unexpected, delightful ways to
incorporate patterns.

DASHES

i T, i g Sr W  TRE i I

g =

B e e o e 5 & g

VNARVARRY
AR

Get 200 off
select sets.

Flus get free shipping

Endls May 13

I’ll have THAT!

b 3 Fewl good food thal actually tastes good?
F 1 Thiz if qodng 1o B ety

Shop Now

BY INVITATION ONLY

Get two more months free.

Sign up today and enjoy a two-month membership extension.

Hurry, offer ends April 30.
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Pattern Examples

Clean, simple patterns used in an
unexpected way, to help elevate the

design while adding a hint of playfulness.

Best Practices

e Use of patterns should never be
overpowering.

e Patterns are only used as
enhancement - HL and photography
should always be the HERO

* Find unexpected, delightful ways to
incorporate patterns.

DOTS

Save over *4,000 online.

vingrs s 515 011" yonr fewi arder of 550 00 more

Prep your kids for takeoff.

Fhawe juns for-kedy patcase make packing ior amily
wacary whapliy fon, (e badd o, somy )

Pl |

EASTER 15 APRIL 12

Your Sunday,
at its best.

From the ham to the gift
baskets and everything
in between.

Shop Easter

RATTIE B AP

Bu nr'|_1,|r bu siness.

i
1":-‘.I _\:F'/ ‘,"_{
Py
Go for seconds.
Erinr v, on B bt ks et

Shop Latter Mealy

Whaole lotta ahhh,

wish e bestdily

Sy Berwvinges

Shap | reh Flowsrs

Just add a bow.
THA Creryes o Wi ommriting Baooph Sl

Chm: lt up

Shop Candy =4
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CTA styles

HP POV - DESKTOP (1140X350)
CAT POV - DESKTOP (760X370)
HP FEATURED SERVICE - DESKTOP (562X280)

GIESOMN SEMIBOLD 14PT FERGEER

Gibson Semibold
40pt - 50pt #424242

Subhead Gibson Regular 18pt #686868

& alic Mgt #EAGA6

Er ¢ copy, Ciliaan iy ]5px
Shop Mow é
CTA text: 16 pt, T Box: 33 x 33 px

Gibson Semibold Corner radius: 5 px
15 px

TABLET POV - XLARGE (1456X857)

HP PRODUCT MARKETING MODULE (566X200)

FELHLAD GBS0 SLMIBTHL 1897

Gibson Semibold 32pt

Sulibusand G Rpular 160t AE5BES
€ e A i
20 px

5 ol on et

§h0p Mol
CTA text: 16 pt, T

Gibson Semibold
15 px

GIBSOMN SEMIBOLD 30PT #6B6E68

Gibson Semibold
80pt #424242

Subhead Gibson Regular 40pt #686868

End dote copy. Gibson tralic 30pt FERGS68

Distance from last line of copy: 60 px —|
CTA text: 40 pt

Box: 88 px (height) x o
varying width

MOBILE POV - MED (768X452)

OIELON SEMIBOLD 199 T SGEEEER

Gibson Semibold
40pt #424242

3 g

Distance from last I :
lineofcopy: 30px —— " <
CTA text: 24 pt | Radius: 4 px

Box: 53 px (height) ™ e
X varying width

60 px

Radius: 6 px

Dincisimar Cibaon Enguisr 200t 7Y

CATEGORY POV - MOBILE (750X430)

A D GIRSON S EMREOLD | R

Gibson Semibold
A0pt #424242
Sebhiscl Gibmon Begular
Distance from last 24p1 SEEBGE
line of copy: 30 px [
CTA text: 24 pt Radius: 4 px
Box: 50 px (height) x L ToopRe
varying width

12



Design Style Guide | Typography

Brand Font GIBSON

Gibson i our primary brand font. ABCDEFGHIJKLMNOPQRSTUVWXYZ

We use four different weights to

STz T il e ey abcdefghijklmnopqrstuvwxyz
01234567890 (.,;:""$#@!&*)

Primary Fonts

GIBSON SEMIBOLD GIBSON REGULAR

Secondary Fonts

GIBSON BOLD GIBSON BOOK

Aa As



Design Style Guide | Typography

Type Treatment

Overall width, alignment, and size

of H1 headlines may depend on
placement in relation to product
images and/or photographs. Resizing
is up to the discretion of the designer,
but must maintain proportions and
visual hierarchy between all heads.

Choose one H2 Sub Headline option
to pair with the Main Headline based
on your layout. Both treatments should
not be used in the same design.

Body copy size should remain
consistent across all module sections
within the design.

Print

H1 MAIN HEADLINE

Gibson Semibold
40pt - 60pt

H2 SUB HEADLINE - OPTION 1

GIBSON BOOK, ALL CAPS, UNDERLINE, 24PT

H2 SUB HEADLINE - OPTION 2

GIBSON REGULAR, ALL CAPS
FILL, 24PT, TRACKING 250

H3 SUB HEADLINE

GIBSON BOLD, ALL CAPS, 14PT

BODY COPY

Gibson regular, 10pt - 14pt

SECTION/CATEGORY LEAD

GIBSON SEMIBOLD, ALL CAPS, UNDERLINE

9PT, TRACKING 250




Design Style Guide | Typography

Type Treatment

Overall width, alignment, and size

of H1 headlines may depend on
placement in relation to product
images and/or photographs. Resizing
is up to the discretion of the designer,
but must maintain proportions and
visual hierarchy between all heads.

Choose one H2 Sub Headline option
to pair with the Main Headline based
on your layout. Both treatments should
not be used in the same design.

Body copy size should remain
consistent across all module sections
within the design.

H1 MAIN HEADLINE

Gibson
Semibold
45pt - SS5pt

H2 SUB HEADLINE - OPTION 1

GIBSON REGULAR, ALL CAPS
FILL, 22PT-28PT, TRACKING 150

H2 SUB HEADLINE - OPTION 2

GIBSON BOLD
ALL CAPS, 22PT - 28PT

BODY COPY

Gibson regular
16pt - 20pt

EYEBROW

GIBSON SEMIBOLD, ALL CAPS
9PT - 12PT, TRACKING 150

Onsite

H1 MAIN HEADLINE

Gibson
Semibold

H2 SUB HEADLINE

GIBSON BOLD
ALL CAPS

BODY COPY

Gibson regular

EYEBROW

GIBSON SEMIBOLD
ALL CAPS

NOTE: Refer to site assets template for onsite type specs.
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Type Spacing

KERNING

25% Off
25% Off

Manually kern out letters that
run into each other.

LEADING AND COPY SPACING

VALEMEIME L BAT

TURF,
MEET SURF.
e Bt cuts A Cab i 30

%Upid who?
mm&hlll'ﬂh!milﬂﬁﬂl:i!l._

With primss tendarioin and Butbeny labstor tals,
consider the mood set.

BT Tt e i Bl s

L et L 1

consistent throughout the design layout.

Always create enough space between headline and
subcopy to allow for visual breaks. Keep spacing

Keep subcopy leading at +2pt
and consistent throughout
the design layout.

16
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Type Treatment
Examples

Print

Bring back the

1M

8 req whEd

ING THE KITCHEM SINE,

Digital

Your Sunday best.

Pty U . s e . Lo s v iy e

1\:% A .
,{%

Wi s b, Ban and
PO A i

meprie [

iy b e Lo b s i
[P - ———

[ L

17



Design Style Guide | Typography
Omni-Channel

Type Treatment EMAIL PRINT

Examples samis club <>
A total e ch.

q-..u-..-u. wciowdd and whafied inda pati)

MEUST-WANT MIALS

A total catch.

woed Yo eacsbrel el vl e o finel it
Shap Froeeer 3
Ty

100% traceability.
That's what's up.

abwarys

NG
Learn More




Design Style Guide | Stock Photography

Stock Photography

Use stock photography when there
isn't a better option from the in-house
lifestyle photography we've shot.

Avoid photography that is staged
and/or posed.

Avoid anything too cutesy.

Use candid, authentic-feeling
photography when there are people
in the shot.

If you need photography of a home
interior, try to keep the decor neutral
and not too modern or identifiable.
We don’t want it to be too flashy
and result in people thinking we sell
what's in the photo.

When looking for food photography,
keep it straightforward.

GOOD EXAMPLES BAD EXAMPLES

19



Design Style Guide | Badges

Badges

Use badge treatments for price
savings promotional messaging or
“Expect Something Special”.

FREE expect

SHIPPING something
MOST ITEMS special

GEOMETRIC GRADIENT

00

BASIC GRADIENT

20
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Badges

Use badge treatments for price
savings promotional messaging or to
call out other important information

DOWNLOAD WORKING FILE HERE

Single Digits

Double Digits

Triple Digits

Quadruple Digits

Dollars & Cents

New at
Sam’s Club

$Q0000
off

Scale 2x larger when placing on tablet sized assets.

21


https://teams.wal-mart.com/:f:/r/sites/SamsClubCreativeContent/Archive/Archive/Projects/Campaigns/August%20Savings%20Week%20-%202020/Paid%20Social?csf=1&web=1&e=6ZzmcM

Design Style Guide | Callout Styles
Lorem ipsum dolor sit amet, do

eiusmod tempor ut labore et
dolore magna aliqua.

Lorem ipsum dolor sit amet, do
eiusmod tempor ut labore et

Callout Treatments O dolore magna aliqua.
Use these to call out specific product
features or product names or to highlight
the quality or value story. Lorem ipsum dolor sitamet, do

eiusmod tempor ut labore et

dolore magna aliqua.
Body copy: Gibson Book, size 9pt, ®
leading 11pt, kerning metrics, tracking O

EXAMPLES

NOTE: All versions are interchange-
able based on design layout.

Ere

LITEHOESE -
I

MACHINE -
LEARNING. 3 {HANE i For. Meste w

This self-balancing

robot doubles as
a STEM toyl

CHEESY BISCUIT WREATH

i?gﬂ

Balance Bot
" & S’y Chab emchaive!
Conatnact § dffeon
robobs. For ages B-14.

LS 4

RTINS
. Pt s 1y WY

I Cormtiss va oup Mmmiber™s Mark ™ Grate
Farm e Caceed | Gk prorsn M & e ™

Free
Grnewinted Garde ird | bnapoen etk paoper - o
Taer Plaas™t S
3 gty ot ey ity v oll and b 1
et froaen Bl info sl Boll bluclt el
S
pare 7 e el
A S B i bt s b~ s A ichate
R— B Mok s Marh” jalipona detrhoba (ha o
contaw of dset
L it il e Broven. 351040
i ‘ " ———
A | i
(L0 ]
L3
¥
/a e
f w
L VERAWANG

§ pr
R -~
o

Lighea Bt
Eartiry sl esiag

wrc Rccal

Cosrmatic

. Brushes

22



Design Style Guide | Callout Styles

Callout Treatment

Why we love this w/Headshot:

Lead-in copy: Gibson Medium, 12pt (all
caps), 0.05" space after

Body copy: Gibson italic, size 10pt,
leading 12pt, kerning metrics, tracking O

Job title copy: Gibson Regular, 8pt

NOTE: All versions are Interchangeable
based on design layout.

19

Lorem ipsum dolor sit amet, consectetur , .
€€ Lorem jpsum dolor sit amet, consectetu Lorem ipsum dolor sit amet, consectetur

dunt ut labore et dolore magna aliqua.” . ,,
g q dunt ut labore et dolore magna aliqua.
Joe Shmo
Sam’s Club Employee
Joe Shmo
Sam’s Club Employee
EXAMPLES
Parents, we
Mew lower price on all
Member": Ma;-l:"Di&per's. heard you.
1

W 're constontly besting Farse fowels o
loeey them the best. Whether %
through schentific resewech, member
jpanpls or powving igurds on them of our
desis, we make sure Hey ohwoys meet
our high standards.”

Pam Loguse | 5 Merebant

6

We're constantly testing these lowels b kewp them the Best, Whether it's throuwgh scientific research,
member ponels of pouring ligquids on them of ouwr desks, we moke sure they always meet our gh stondords. ™

a Pam Logue | 5. Merchant Shop Now —»

23



Design Style Guide | Callout Styles

Callout Treatment

This should be used when featuring a
customer review on a specific product,
usually in an email.

Headline:
Gibson Medium, 9pt (all cap), 0.05"

space after,

Body copy: Gibson italic, size 8pt,
leading 10pt, kerning metrics, tracking O

User name copy: Gibson Regular, 6pt

2. 8.2, 8.8

“Lorem ipsum dolor sit amet,
consectetur adipis
mod tempor incididunt.”

-User123

EXAMPLES

MNinja® Smart Screen
Kitchen System

*20 OFF

Endls May 24

“Amazing food procsssor and

—

e e dede

blender with amazing power
Can't bebave how fast it chops
things!” - Kara

24



Design Style Guide | Brand Voice & Tone

Brand Voice & Tone
Long live

All Sam’s Club content should be in the ' '3 griliing season.
Bold Bestie voice. : = -

POV headlines should be 1-2 lines (MAX 20 characters).
Subheads should ideally be one line (MAX 40 characters).

Your Bold Bestie listens and truly hears
what you need most—while making

you smile. And she does so without
judgment, ready to take on anything with
you (or for you).

A Bold Bestie is:

Banner headlines should be 1 line

* She gets it and keeps it real with you, The mood is patio all day. (MAX 32 characters)
from little moments to big challenges. bt oo el Subheads should also be 1 line
e She knows just what you need to make (MAX 75 characters).
you feel better and taken care of. ™. J S
* She takes something off your shoulders s S .,5 'Bmacaﬁmm's y_‘:":::k S poureiey 3
and makes everything seem a little % ),a" :
easier.
* She brings you something you need or
love (but won’t do for yourself), like a
slice of cheesecake. BEFORE COVID AFTER COVID
e She does it all with levity and wit (and a
big heart). .
& For life at home. Make the days
Qe e —> more doable.

Copy should:

Lt Frae sciwiies ek wormeiteng off pour olste
5. You' o dioing i gevat job.)
i

* Exercise sensitivity and caution
in language, message and story
choice, without avoiding, belittling or
pandering.

e Opt for a friendly, calm, supportive
tone vs. an overly excited or
celebratory one.




Homepage
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Homepage
Placement Overview

1. ROS banner

2. Homepage POV
3. Social Module
4. Seasonal Hub

5. Featured Service
6. Visual Nav

7. Product Marketing Module (location
may move up or depending on if Social
mod is live

8. Global Nav/”"gNav” - located in “Shop
by Department” drop down nav in header

No place like patio.
[ -

N Fos o et ks

——— |

Oooh, that's nice.

Iz that from %
Member's Mark?™
el

=60

f;i_.,'}:\ ihﬂ,

Get same-day dellveryl

b

i

Continued

HEW

expiors

Sarve timee with Club Plckup.

27
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ROS (Run of Site)
banner

This is an HTML text banner that runs
above the POV and shows up on every

page.

Be mindful of ADA compliance when
choosing text and background colors.

Height is fixed.

R e e T o B

sam's club >

Shop by departmant ~

This banner is always HTML
coded text.

—

Text can only be one color and
one weight. Only the CTA text is
bolded.

Background can be any color as
long as color + text color is ADA
compliant.

COPY - CHARACTER COUNT
MAXIMUM 80

FYI: CTA must be at the end of
the copy line due to technical
limitations

samsclub{) -

Shep by Separtment

pandora

Saveupto 15%

St Vo Fgeer” P el i) e

EXAMPLES

MW Senior Fowrs & Fres Conclegs Service. Lasm momne

on Pandora plans.

i b geet exclutheg Sining on
ibraaming phins 1o you don 't mid a beat

Loarn Mare
By ary ), gt w bo K ol ary el s asgeerd © (LR v e Damar Bl oy .IF)t.IH,‘
sam'’s club > o)  Baar e

Shap by department >

Al Departrents  Shopi & Promotions

Instant Savings Book

L

Clusbs Py Er Chech

New week. New Instant Savings.

Choc b oo the letm s of membsm-cnly ofien

g

28



Design Style Guide | Homepage

Homepage POVs

This template contains all sizes required
for homepage POVs. Once layouts are
complete, follow instructions in the
PSD to export the individual assets.
Callouts apply to all sizes.

On tablet and mobile versions, CTA
button must pass the contrast checker
against the background and text
must pass against the button color.

DOWNLOAD TEMPLATES HERE

Contact brandguideteam@samsclub.com
for access to any templates found in this guide.

Always balance out horizontal
space between text and image.

l—|—l 1

HORIZONTAL SPACE TEXT ORIMAGE
Do {140 32410

M

RO SIMIECAD AT SRRL I

Gibson Semibold
(e 40pt - 50pt #424242

e Syt Gision Regulst 18ct SGBEBES

sopnew [

-

o ldpt BaREESE

Skt | a1 wmrge

GIESON SEMIBOLD 30PT #6B6868

Text can be left aligned or

HORIZONTAL SPACE

Always try
to vertically
center copy.

TEXT ORIMAGE

——

HORIZONTAL SPACE

centered and placed either — Gi bs.nn semibn Id

left of right of the images.

80pt #424242

Subhead Gibson Regular 40pt #686868

End date copy. Gibsan [talic J0pt #686568

Laknted PRI 2L g

GIESON SEMIECLD J0FT 1S0880E

Gibson Semibold

80pt #424242

Subhaad Gibdon Regular 40pt PEEEEEE

iindf o copy, Gitson Pafc J0p SE0G860

The large size is automatically generated
from the xlarge layout.

Disclaimer can appear
on left or right side
depending on the layout.

Motds TEERELD e

BB LM CA D |RFT RSBAELE

Gibson Semibold
40pt #424242

Satwhuene Gillviaon Rl
Z4gk PRBEEES

evos Bl 1850 BRATR

s A

The sm size is automatically
generated from the
med layout.

29


https://teams.wal-mart.com/:f:/r/sites/SamsClubCreativeContent/Archive/Archive/Design%20Resources/Media%20Group%20Style%20Guide/Templates?csf=1&web=1&e=HWmlYD

Design Style Guide | Homepage

Desktop
Homepage POVs

Ideally, if there's a way to leverage
a full bleed lifestyle image, that
should always be the first option
when creating a homepage POV.

DESKTOP EXAMPLES

40PT HEADLINE

Get excited, taste buds.

Spring’s here and it brought all its lavors.

ShopMow =3

It's time, Valentine.

Hmm. |erselny. fowers or 3 romantic dinne:?
Al ol the above

shootow [

50PT HEADLINE

EASTER IS AFRIL 12

Your Sunday best.

From the ham to the gift baskets and evenything in batween.

mmu

A (S

H
Cozy season s here.
Gatyour home reachy for Bl with eadsy updates

it || masior yoa vy wanit 10 e

Shop Mow

If a lifestyle image is too busy, an overlay can be used to make text ADA compliant.
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Tablet
Homepage POVs

Same guidelines apply as desktop.

CTA button must pass the contrast
checker against the background and

text must pass against the button color.

EASTER IS APRIL 12

Your Sunday, It's time,

at its best. Valentine.
Froam the haem 1o the gift Hmm, [ewelbry, flowers or
askets and everything inrer 7 AN of the absove

Get excited,
taste buds.

hereand it

all its flavors

TABLET EXAMPLES

Cozy season
is here.

Get easy fall updates
for your home,
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Mobile
Homepage POVs

Same guidelines apply as desktop.

CTA button must pass the contrast
checker against the background and

text must pass against the button color.

LINK TO TEMPLATE LOCATED ON PAGE 28

EASTER 15 AFRIL12

Your Sunday,
at its best.

From the: harn to the gift
baskets and everything

in between,

Get excited,
taste buds.

Spring’s here and it
bro .J_t_;h'l all its flawars,

Shop Now

EXAMPLES

It's time,
Valentine.

Hmum, pewnelry, flowers or
adinner? All of the abave,

Cozy season
is here.

Get easy fall updates
for your home.
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Social Module

This template contains all sizes required
for the Social Module. Once layouts are
complete, follow instructions in the
PSD to export the individual assets.
Callouts apply to all sizes.

LINK TO TEMPLATE LOCATED ON PAGE 28

1UP

2 UP

2.6 - Homepage Sockal Module - Tup - Deskiog (11800200}

~
AI PREHEAD GoaS0M SEMIBOLED 14PT
ways try - ¥
»  toverticaly—| Hea dling Gibson Semibold 32pt #424242
P copy. Subhead Gitaon Regrolar Wt 8636868
2,6 = Homepage Social Module - Jup - Deakiop [ 5502 00
:? FREUMIAD GIRSON SENMIRDLD 149T
- Gibson Semibold 30pt Gibson Semibold 30pt
= ShopNow
'5 0
2.6 - Homepagpe Social Module - Mobile (750750
g b 3
.:_ FREHEAD GIBS0N SEMIBOLD 18PT
: Gibson Semibold 40pt
7 Gibson Regular 24pt #686868 ety et
2 Gibson iolic 1ot 686868
: Shop Mow -3 = _
3 s Bipmpaae bl FEAESER

EXAMPLES

Working toward racial equity.

We're investing £100 million over the next 5 years to address systemic racism and accelerate change.

Learn More —»

Small businesses
need your help.

Donate, find resources and mone.
Learn More —

(N

ShopMow - 8
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Seasonal Hub
IMPORTANT:

Regardless of which layout style you use,
follow these dimensions and guidelines.

Max width for entire hub is 1T140px
Height is variable.

WIREFRAME
[
Lorem ipsum dolor sit amet Title banner
Consectetur adipiscing elit, sed do eiusmod tempor.
Module 1 Module 2 Module 3
IMPORTANT:
[ [ You also need to take into account gutters (aka
L L the spacing between modules).
Lorem ipsum Lorem ipsum Lorem ipsum Standard gutters in web design should be of
Consectetpradipiscing elit, sed Consectetyr adipiscing elit, sed Consectetpradipiscing elit, sed mU|tip|es Of fOUI' (4pX, 8pX, 1 2pX, 1 6pX, etC.)
do eiusmod tempor. do eiusmod tempor. do eiusmod tempor. that you can determine.
Shop Categary Shop Categary Shop Categary

For 3-up modules:
Max width for each section is 380px,

gutter included, see note on the right.

For 2-up modules:
Max width for each section is 570px,
gutter included, see note on the right.

Note: When the tile max width says it’s
380px, that needs to include the gutter.
So consider that when you’re determining
the width of each of your modules.
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Seasonal Hub

Layout option #1

Lorem ipsum

Consectetur adipiscing elit, sed
do eiusmod tempor.

Shop Categary

WIREFRAME
. .
Lorem ipsum dolor sit amet
Consectetur adipiscing elit, sed do eiusmod tempor.
Lorem ipsum Lorem ipsum
Consectetur adipiscing elit, sed Consectetur adipiscing elit, sed
do eiusmod tempor. do eiusmod tempor.
DESKTOP

Say heyy, summer!

Gt i chill vk on with T hofles must-haves, bom epkc g% B outdocs hoys and pary-neady kods.

cin thes Aanein-the-a n s [ pione dnp-ofthe-ine
il and patio e

Shop Dulldear Py B0 Shop Cuadcor I rderlanng

Digin. C'mon over!

Thars's prlenty of ysm 1o ga seoknd

this Maoseial Doy

Shap Mo Refresh

MOBILE

Everybody outdoors!

Pt g Py e aam s

Shop Dutdoor Flay —»

Grill and gather

Explore tapeob-the-lne grils asd patiss sets

Shap Dubdsor Entertaining —»

Dig in. C'mon over!

Thee's
it

Title banner

Module 1

Module 2

Module 3
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Lorem ipsum

Seasonal Hub dolor sitamet

] Ch e Iempo:.

ion #
Layout option #2 wsvoe [
Lorem ipsum dolor Lerem ipsum dolor Lorem ipsum dolor
Conaectetur sdpiscing el Consscietu adiphscing it Coraechetor sdiplscing elit.
St Catogiay =p Shop Catigary = Shop Cabegory =
Eve outdoors!
Say heyyy, summer! i
Jomn thas darv-are s n aasd
et youir chill vikse o with the Fotmest s Suwed, from apkc geills b oudoos oys and party neady ods, P Mo =5

Everybody outdoors! | | Grill and gather | ] Digin. C'mon over! |
i s Furon-thee sun soussd Esploug bop=ol-theling Tt s grber By of wum ba ges arcand
: sl e g Grill and gather
Ein Da-e-Jirn s el s
Sy Culuows Plry [R5 Shop Outdoos Eabersalning g Merreerial Diry [ .
. n . Shem Dt Enbertainng —*
DESKTOP

Dig in. C'mon over!

Thipra's pllsssty ol o 1 i st this Masomial Diay

Shop Culdoor Strscteres. =3

MOBILE
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Seasonal Hub

Layout option #3

Lorem ipsum
dolor sitamet

ot sdbplecing ok
v o ehaamedd emgar,

el |

Lorem ipsum
dolor sit amet

Consscietn sdipiscing et
red do shamed femoo:

WIREFRAME

— L — S ——

Say heyyy,
summer!

Gt your £hill iss 5 with
e Fottent munt-Furews

Shop Curdesr & Fatin

DESKTOP

delor sit amet

Consectetur sdipiscing el
red do shuvmed tempor,

'n-rh. ub BECH Bl

Pﬁri {-i»etrt grill.

Q Search Gy
Say heyyy,
summer!

et pour chill vibe onowith
‘ther bttt mumd -hawe

Shop Cutdeas & Patic =F

0, Search =f
Say heyyy,
summer!

et pour chill vibe onowith
‘ther bttt mumd -hawe

Shop Cutdeas & Patic =F

MOBILE
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Seasonal Hub

Layout option #4

Lorem ipsum
dolor sit amet

Tarnarbcbor acl g el
sl o Eamod rempar

:n_n—-

Shep Cabegary
smpcangery [
WIREFRAME
Say heyyy, summer! T Y
Chert wousr chill vl oan with Bhe: Fotiest mans-hawes &———-—'I —

shop urdeer 8 arie [ r‘_"|-t_‘

DESKTOP

Shap Calegary

Sasp Categsry n

O Saarch af

Say heyyy, summer!
Churl st bl sl o s e Fagdieik k- hawes,
Shop Outdoar & Patioc —3

Shop Oubdeor Play —F Shen Party Trays —F

MOBILE
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Visual Nav

Silo images used here are pulled
dynamically from PDP pages. We are
usually only asked to create new light
blue bursts.

New blue bursts should be built out as a
400x400 px circle.

CURRENTLY ON HP

More to explore.

Discover amaring vakees for your home: business and everywhene in between.

& 2

Grocary Household Essanials Toys & Gamas T¥s & Homa Thaater Furninsrg Matrassas
A ',,iei:t,,,,
et g
p
Major Appliances Compulers Apparel & Shoes Sports & Fitness Jewelry, Flowers & Gifts

a W % (e G (B

Pharmscy, Health &
Pet Supglies Storage & Organization B; . . Mew ltams Clearance Savings Center
uly

6-UP - SILO

Blue bursts should be built out
as a 400x400 px circle.

Utilize icon library for icons and lockups used here.
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Homepage
Service Modules

These banners live 2-up. One is always
OMP and is designed by the OMP team.
The other is always Member’s Mark™
and is done by our team.

Ideally, if there’s a way to leverage

a full bleed lifestyle image, that should
always be the first option when creating
a category POV.

When a full bleed lifestyle is not an
option, color blocking can be used to fill
space and add color. If there’s a lifestyle
image available, use that over product
silhouettes. Try to stick to vertical or

45 degree angled shapes.

CTA button must pass the contrast
checker against the background and
text must pass against the button color.

SEE MEMBER’S MARK™ STYLE GUIDE

LINK TO TEMPLATE LOCATED ON PAGE 28

Homepage Featured Service - Desktop (562:x280)

32

MM logo should be 40x40

Gibson Semibold 32pt

Subhead Gibson Regular

32 16pt #686868

End date copy.

Shop Now

32

Disclaimer Gibson Regular 10pt #686:

Always keep text and CTA
32px from left edge.

Taolet |1456x857) - xlarge

GIBSON SEMIBOLD 30FT #686863

Gibson Semibold
80pt #424242

Subhead Gibson Regular — e Tk
40pt #686868

Encl ckrle ooy, Gibson Make 0ot 2626868

Caniarmr atesis Begutar 2004 PESSIEY

Always keep text 100 pixels fram the sdge

Tablet (9522583 - large

43

A0pt F686868

| Gibson Semibold |~ SEEE
| 80pt #424242
g Subbesd Gibaon Regular | sty il

Fisai ckate copy. (tmon Rakkc J0pd FESGEEE

Aimayd ke Te

| uy

The large size is automatically generated
from the xlarge layout.

42

Koop images and colod
bdocks GEG pleels wide

az

and placed 15 px above the
headline. See MM™ Style
Guide for more specifics

32

Disclaimer will usually be
right aligned and in this
position unless image
doesn’tallow for it.

Mobike {7E8x452} - med

—

CEENCH MIBOLO 19T RRIRERET |

; Gibson Semibold [y
‘| 40pt #424242

i Subhesd Gitaon Beguis R

5 Ddpt PEEEIES |

[
=
i§-1:] - i

Mobikes {4 90=238) - =m

- Gitien Semibokd
Hpt B4 2424
| St b et

=3
The sm size is automatically

generated from the
med layout.
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Homepage Featured Service - Desktop (S62x280)

Service Modules &

These banners live 2-up. One is always Is that from

OMP and is designed by the OMP team. , ™
The other is always Member’s Mark™ M ber’s Mark?

. With this level of quality,

and is done by our team. U betitls:

562x280 Shop Now

Ideally, if there’s a way to leverage

a full bleed lifestyle image, that should

always be the first option when creating

a category POV.

When a full bleed lifestyle is not an Tatclet [14362857) - xlarge Mobile (768452} med

option, color blocking can be used to fill

space and add color. If there’s a lifestyle g 3 @

image available, use that over product @' .

silhouettes. Try to stick to vertical or l!' 'MI ﬁ?:‘ﬂark?"

45 degree angled shapes. |5 that from mqumm
r ™ you is.

CTA button must pass the contrast Member’'s Mark?

checker against the background and With this level of quality,

text must pass against the button color. you bet itis.

SEE MEMBER’S MARK™ STYLE GUIDE m Y : ¥
. 3 - Mobike {4 90=238) - =m
LINK TO TEMPLATE LOCATED ON PAGE 28 i : '

Tablet {9522583] - large Is that from

. pun el iy,
s B

Is that from

L]

Member's Mark?

Wikh i bl of quaiity,

o bt it
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Desktop Product
Marketing Modules
2-up

566 x 200

Maintain the neutral gray background.
# EEEEEE

LINK TO TEMPLATE LOCATED ON PAGE 28

Always balance out horizontal
space between text and image.

l_l_ll_l_l

HORIZONTAL SPACE TEXT ORIMAGE HORIZONTAL SPACE

—L—

TEXT OR IMAGE HORIZONTAL SPACE

2.F - Homepage Product Marketing Module - Desktop {566x200)

z 0
PREHEAD GIESOM SEMIEQLD 14PT

B
- Gibson Semibold 30pt

Subrhead Gibson Regular 16pt #EEGEEE

1

End dode copre. Gibson Itolc Mpd #E5E8E0

Shop Mow —

Keap bt

10

a0
FREHEAD GIBSON SEMIBOLD 14PT

Gibson Semibold 30pt
Subrhead Gibson Regular 16pt #6BG868
End giode copre. Gibson Hoie 14pt FEEERGE

Shop Mow —»

Kamp teod 32 plae's from edgo

Kt magpies and colos

blocks 200 pisels wide a2

Lrlramn Kl 1094 #54 bE5S

Keep images and colar 3z
Blecks 200 pisals wicks

i Bl K37 S%EHERA

Gibson Semibold 30pt

thop Mow —»

These banners live 2-up. The headlines should align at least if copy lengths are different.

If copy lengths are the same on both, then everything should line up.

Center content block vertically.

Shop contact free
with curbside Pickup.
Pay onding, park & we'll load your car,

Learn More —3

EXAMPLES

Get it all delivered
fresh to you.

Even better? The first delivery’s fnee.
Shop Now =

Povwoicdly & gbogort
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Always balance out horizontal

MObiIe Product space between text and image.
Marketing Modules |

2-u p HORIZONTAL SPACE TEXT OR IMAGE HORIZONTAL SPACE TEXT OR IMAGE HORIZONTAL SPACE
2. F - Homiepage Froduct Marketing Module - Mobile (750x250)
Same guidelines apply as desktop. 23

PREHEAD GIBSOM SEMIBOLD 18PT

Gibson Semibold 40pt

LINK TO TEMPLATE LOCATED ON PAGE 28

Fisingy s e Gt

Abways weap et 40 ploh from edge

Gibson Regular 24pt #686868 blocks I piuelswie 40
Gibson ltalic 18pt #686868
Shup Now + Detascn Rogriar 1454 FERES6E
iz
EXAMPLES
Shop contact free

with curbside Pickup.

Pay online, park & we'll load your car.

Learn More —»

Get it all delivered
fresh to you.

Even better? The first delivery's free.
Shop Now —>

Powerpd by # inatocort
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OPTIONS
3-up - Desktop
Product Marketing
Modules Getit all delivered Order ahead with Cafe now delivers.
The 3-up version of these banners freshtc\:jrc:uv free.:? f,kllllp :mm:ﬂ:d o
is not currently live but there is a el Leaen Mors =
possibility it will be requested in the
future. et S
375X200

Maintain same banner height as the
2-up banners, but reduce to 200 px
wide for each.
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. . 500 px
Design Style Guide | Homepage |

Global Nav/N-up - -
XX SUMMER ummer Lniing savings

ONLINE - inas.* Onli
e Summer Online Savings.* Online

This asset lives on the homepage global

nav as well as on event Iandlng.pages./ |I’ISta nt | 500 px only. While supplies last.
cat pages. They are the same dimension
regardless of placement. s M \
aVI n g s COPY - CHARACTER COUNT
LINK TO TEMPLATE LOCATED ON PAGE 28
HEADLINE = MAXIMUM 30
- SUBHEAD = MAXIMUM 60
SITE PLACEMENTS EXAMPLES

e

% it March May

S - Instant Instant
Savings \\ Savings

st -
[T R & Sarviregs.* DN ~
fro—try &

" Summer Online Savings 5

Bihy Wi o Lt




Category Page



Design Style Guide | Category Page

Category Page
Placement Overview
1. Category POV

2. Category Banner

3. Content Mod

Didl pomeone sy, chooolate?
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Desktop
Category POVs

Ideally, if there's a way to leverage

a full bleed lifestyle image, that should
always be the first option when creating
a category POV.

When a full bleed lifestyle is not an
option, color blocking can be used to fill
space and add color. If there’s a lifestyle
image available, use that over product
silhouettes. Try to stick to vertical or
45-degree angled shapes.

LINK TO TEMPLATES LOCATED ON PAGE 28

Always balance out horizontal
space between text and image.

[

HORIZONTAL SPACE TEXT

HORIZONTAL SPACE IMAGE

30

a5

Always try

to vertically
center copy.

Hio ¢ 0O C Q @

30

Lids off. Game on.

From ight b b

ad

Shop Dipe & Spreads

Cooking, but quicker.

M oo Bl 10 £00k vy el
at heast makos i ey

Srop Apolancas u

PREHEAD AKTIV GROTESK BLD CAPS 14PT

HORIZONTAL SPACE

Headline Gibson
Semibold 32pt #42424
Subhead Gibson Regular 16pt #686868

End date copy. Gibson Italic 14pt #686868

Shop Now

240x60

EXAMPLES

g

Eat better? Easy.

Member's Mark™ fresh groceries.
are msde with the bast ingredients,
s0it's not gonna be hand

smoptio= [

)

Keep text and CTA
on theright side
and left aligned to
avoid competing
with the navigation
to the left of POV.

Right align
disclaimer and place
in lower right corner.
Avoid carousel dots.

It's like picking
them yourself.

g0 sarmighi Irom
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Mobile
Category POVs

Same guidelines apply as desktop.

CTA button must pass the contrast
checker against the background and
text must pass against the button color.

LINK TO TEMPLATE LOCATED ON PAGE 28

Always balance out horizontal
space between text and image.

HORIZONTAL SPACE IMAGE
22
Always try
40 to vertically
center copy.
22

Lids off. Game on. '@

Cooking,
but quicker.

Small kitchen applances
that are a big help.

|

HORIZONTAL SPACE TEXT HORIZONTAL SPACE

PREHEAD GIBSON SEMIBOLD 18PT

Gibson Semibold  E—
40pt #424242 consistent with the

desktop version.
Subhead Gibson Regular 40
24pt #686868

End date copy. Gibson ltalic 18pt #686868

Disclaimer Gibson Regular 14pt #686868

Disclaimer can go
in either corner or
aligned with text.

EXAMPLES

Eat better? Easy.

Mhermiber's Mark™ fresh
etk wre help 4 bt

Shop Now —»

Straight from
the field.

Shop Fresh Flowers
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Desktop
Category Banners

Ideally, if there's a way to leverage

a full bleed lifestyle image, that should
always be the first option when creating
a category banner.

When a full bleed lifestyle is not an
option, color blocking can be used to fill
space and add color. If there’s a lifestyle
image available, use that over product
silhouettes. Try to stick to vertical or

45 degree angled shapes.

LINK TO TEMPLATE LOCATED ON PAGE 28

Always balance out horizontal
space between text and image.

You can never have too many shoes.

Trarat yourself bo a new pain..or threde, We won't lell anyona,

STEM it up.

Learning whilp playing ¥ Gonius.

placing under te

EXAMPLES

Because Mom's your rock.

If aryone deserve the bast jewaelony :ighl now, its her,

Make those beauties last.

Six tips to keep bougueets frash,

HORIZONTAL SPACE IMAGE HORIZONTAL SPACE TEXT HORIZONTAL SPACE
Always try Headline Gibson Semibold 32pt #424242
vl Subhead Gibson Regular 16pt #686868 Shop Mow =3 33
center copy. End diate cony. Gibson ol TApt FEEEESE Keep CTA to the
right and avoid -

xt.

Disclaimer can either
goin either corner.

Shop Jewelry —»

Shop Now =

Learn More =

Shop Mow =
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space between text and image.

|
Mobile — — —

C B HORIZONTAL SPACE IMAGE HORIZONTAL SPACE TEXT HORIZONTAL SPACE
ategory Banners 53 7
S PREHEAD GIBSON SEMIBOLD CAPS 18PT
Same guidelines apply as desktop.
L] L]
LINK TO TEMPLATE LOCATED ON PAGE 28 H ead I I ne GI bson
.
Semibold 40pt #424242
Always try Keep text angl CTA
6 o vertically Subhead Gibson Regular 40 C°§;f;f;;3”;';;“:
center copy. 24pt #686868
End date copy. Gibson Italic 18pt #686868
Shop Now =
Disclaimer Gibson Regular 14pt #686868
22 Disclaimer can go

in either corner or
aligned with text.

EXAMPLES

-

K o ,ﬂi. Because Mom’s

. STEM it up.
i your rock. S gy
Leaming while
% I If anyone deserve the best playing? Genius,
f Jevcedry right now, its her,
7 Shop How =
Shop Jewelry —3

Make those You can never have
beauties last. too many shoes.

Treat yourself to a new pair...
of three, We won't tell anyone,

Learn More ShopMNow —» \*‘
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WIREFRAME IDEAS
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Lorem ipsum dolor sit amet.

Content Module

Height of banner/module is flexible.

Can also be one long banner or divided
up into 2 or 3 sections.

Fully flexible, height, number of stories

Lorem ipsum dolor. Lorem ipsum dolor. Lorem ipsum dolor.
Cuitgue nec porta :‘1 Chsinque re< porta |:\ Chsnque res ports |:,
For each section, the height is variable.
- - Number of sections is also variable, based on
Lorem ipsum dolor sit amet. business owners request

Lorem ipsum dolor. Lorem ipsum dolor.

Couisgun paum, vl volstpat i Casisqui nes p s, vl volluteat mi,

Lorem ipsum dolor.

Chlscpee ness port s g well mi,
Dulsgue nec poata
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Content Module
Examples

EXAMPLES

3-Up

Crowd-pleasing apps in asnap.

G shoad, wat with your hands, Tparn Banch ar Team Blug Cham? It's groen, urnh.um.,,nghp
St vt Whireeed] Bt o it [T rrp—p—
e | i o R, s with Bod K ..--“.q..m-..-...-.-..L [

e s Bk -qq,.;u-.--uu.- wal st e I e e D £ rg B Pl e [ ey

2-UP

Your kitchen counters need some love.

—_—

Your new best friends.

Cabosrae B BTy vy el o

Cooking, but gquicker.

Sl e apeplares thil s a beg el

Shop Small Applanoes n Shop Caolwarr u

CONTENT BANNER

Crush 2020!

W i sl o A, sl ga
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Content Module -
Mobile

Height of each module is variable based
on contents.

Mobile width: 640

@ Search oy

Crowd-pleasing
appsin asnap
Shop Mow —»

Go ahead,
eat with
your hands.

Team Ranch or
Team Blue
Cheese?

It's green,
so it's healthy,
right?

3-UP

EXAMPLES

Q Search 2

Your kitchen counters
need some love,

Cooking, but quicker.

tral Rechee. sppinnce Fat e 8 5 A

Shap Lowsges & Chain -3

——

Your new best friends.

Covhwart 1o tam sy mes oo & P ses.

Shop Coskomnrs 3

2-UP

3 Search Litlr

Crush 2020!

e i, He s yima.

._:_,,.n*' =

CONTENT BANNER
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DESKTOP MOBILE
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Visual Nav

These visual navigation sections live on Category Name
category pages as a way to elevate more
specific categories within that division.

LINK TO TEMPLATE LOCATED ON PAGE 28

Deeription Darstripton

d Banner Always Appears Her VISUAL HAVIGATION

AN A PRBES 0@ SMATT SRS

Opan sezh o Gnd place inksda
tha £00x450 PSE fila.

Allitem Images are smart objects. Open each cne and place inside the 400x400 PSE file.

Category Mame Category Mama Category Mame Category Mama Calegory Mama Calegory Mama

IMPORTANT:

The light gray squares shown here are just to show the 400x400
dimension but actual images should be against a white background.
See next page for an example.

If using a lifestyle image you can use a 400x400 square OR circle, just
make sure everything is consistent.

General rule of thumb, if it goes to two rows, circle crops tend to look
better en masse than rows of square image crops.
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Visual Nav

EXAMPLES
Gift Baskets Floral Arrangamants Jawalry Haoime Furnishings Fragrances Bakewars
& Accessories & Cookwars
L .
) —
i , D ™ f
Wearable Technology iPads and Tablets Featured Sunglasses
Beauty Brands

6-UP - SILO

Gif't Cards

Instant Savings

= e 500mTs club O

Search

Q, Your culy v Your socount v
Consard. C&
Gk Pichep tngs Tay o s dud oo high geraro. Cack avalabing

s

Qutdaer Grilling Qutdenr Bhaded Qutdenr Plry
& Cooking B Sruciures

Patlo & Spas & Baunas
Qutdear Fumiture

Lounges, Chales Owldoor Power
& Dunybsects

Lo & Garder
Egpaipmiank

6-UP - LIFESTYLE

Gliders & Bemches Dutdoor Umorelas

B Agceris
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Shelf Page
Placement Overview

1. Shelf Header/Banner

[Ny S TP — ity B
sam's club > Pl - |

Vit Pty s, b S, i s B et et Ry

Instant Savings Book

l E=EEa =R
——
: j 23
T
..... =
T "G 39
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Desktop
Shelf Banners

Ideally, if there's a way to leverage

a full bleed lifestyle image, that should
always be the first option when creating
a shelf banner.

When a full bleed lifestyle is not an
option, color blocking can be used to fill
space and add color. If there’s a lifestyle
image available, use that over product
silhouettes. Try to stick to vertical or
45-degree angled shapes.

LINK TO TEMPLATE LOCATED ON PAGE 28

Always balance out horizontal
space between text and image.

HORIZONTAL SPACE IMAGE HORIZONTAL SPACE TEXT HORIZONTAL SPACE
Always try to
55 vertically center - - = . 55
_—._  copy.Copyand Headline Gibson Semibold 32pt #424242 —
':\ ] iTA_S:O‘”fC! beto —1  ¢yphead Gibson Regular 16pt FES686E Shop Now =3 )'J:'
— 1§ t e
€ ll’lg tl’? llmaget | End dore copy, Gibson Bofic Mpr fG885808 K'eep CTAto '_:he
uniess the fayou right and avoid
dolgsn tallow for it. Hoooooe placing under text. A
Disclaimer can either
go in either corner.
EXAMPLES

Crush 2020!

Mg year. Healthier you, Werld, watch out.

Shop Now >

¢wm-

Same great wipe, fresh new look.

Plus mo chlarine, parabens, phthalates or alcohol,
Shop Mow —»

It's time to make the Switch.

e the gaming sysbem that lets you play the games you want,
whenever you are, however you like.

shop Now =

ports & RV Buying Program

Mo you get exclusive savings an powersports
vehicles and RV, just for being a member,

Pessarad by
RALLICK

Learn More =
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Mobile
Shelf Banners

Same guidelines apply as desktop.

LINK TO TEMPLATE LOCATED ON PAGE 28

Elie]

Always balance out horizontal
space between text and image.

[ |

HORIZONTAL SPACE IMAGE HORIZONTAL SPACE TEXT HORIZONTAL SPACE
22
PREHEAD GIBSON SEMIBOLD CAPS 18PT
L] L]
Headline Gibson
.
Semibold 40pt #424242
Always try Keep text anq CTA
6 o vertically Subhead Gibson Regular 40 C°§;§;f;‘;3”;';;":
center copy. 24pt #686868
End date copy. Gibson Italic 18pt #686868
Shop Now =
Disclaimer Gibson Regular 14pt #686868
22 Disclaimer can go
in either corner or
aligned with text.
EXAMPLES

Crush 2020!

Mew year. Healthier you.
Waorld, watch oul.

Shop Now —3»

It's time to
make the Switch.

Get the gaming system that lets
yau play whistewer you ang

Shop Now —3

@mm.
Oh yay...new look!

Plus no parabens or phihalades

Shop Mow —3

Powersports &
RV Buying program

Mow you get exclusive sadings on
powersponts vehiches, and BV, just
for being & member.

60



Design Style Guide | Shelf Page

Desktop
Shelf Headers

A shelf header is identical to a shelf
banners except that it is static and
has no CTA.

Ideally, if there’s a way to leverage

a full bleed lifestyle image, that should
always be the first option when creating
a shelf banner.

When full bleed lifestyle is not an option,
color blocking can be used to fill space
and add color. If there's a lifestyle

image available, use that over product
silhouettes. Try to stick to vertical or
45-degree angled shapes.

LINK TO TEMPLATE LOCATED ON PAGE 28

Always balance out horizontal
space between text and image.

|
[ l \

HORIZONTAL SPACE IMAGE HORIZONTAL SPACE TEXT HORIZONTAL SPACE

Always try to vertically - g = - 1
center copy. Copy can Headline Gibson Semibold 32pt #424242
gototherightorleftof — ¢ i Gibson Regular 16t #6EEES
the image. Can be left -
aligned or centered.

Disclaimer can either
go in either corner.

EXAMPLES

A
bt
o
na

%

Get 200 off select sets.

Fius get Inee shipping.” Ends May 13,

TR R

e ‘%:E\Q&
aammmmm— |
- B B

Chack out the latast lineup of members-only ofers.

N
New week. New Instant Savings.’ %
N
N\

SIS A75772.

; CELEERATE MOM, MAY 10
' H 2 3 For all she’s done for you...

Savy thanks with a sparkle.

Is this the VIP section? -

Shop Now —

Gt made volume, bass and surround seund from America’s #1 sobnd bar company.
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Mobile
Shelf Headers

Same guidelines apply as desktop.

LINK TO TEMPLATE LOCATED ON PAGE 28

Always balance out horizontal
space between text and image.

|

[
r 1

HORIZONTAL SPACE

22

Always try
40 to vertically
center copy.

22

Get 5200 off
select sets.

Flus get frie shipping
Encli Moy 13,

e

!—‘—\

IMAGE HORIZONTAL SPACE TEXT

I~ PREHEAD GIBSON SEMIBOLD CAPS 18PT

Headline Gibson

Subhead Gibson Regular
24pt #686868

End date copy. Gibson Italic 18pt #686868

EXAMPLES

WSS LSS

Semibold 40pt #424242;

Disclaimer Gibson Regular 14pt #686868

\
r 1

HORIZONTAL SPACE

Keep text consistent
with the desktop
version.

New week.
MNew Instant Savings.

Check out the latest lineup of
members-only offers,

‘Is this the
VIP section?

LE3C

CELEBRATE MOM, MAY 10

Forall she's
done for you...
Say thanks with a sparkle.

Disclaimer can go
in either corner or
aligned with text.

/LSS
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SPA page

Height is variable for both desktop and
mobile.

Always include Sam’s Club logo.

Note: These banners live on a white
page so be mindful of the background
color of these banners.

1250X VARIABLE

DESKTOP

sam’s club )

We needed a little R&R.

AKA: We're dovn for some
Check back in a bit. Thans

640 X VARIABLE
MOBILE

sam's club <>

We needed
a little R&R.

ARA:

Cha
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Carrier Connect

Ideally, if there's a way to leverage

a full bleed lifestyle image, that should
always be the first option when creating
a category POV.

When a full bleed lifestyle is not an
option, color blocking can be used to fill
space and add color. If there’s a lifestyle
image available, use that over product
silhouettes. Try to stick to vertical or
45-degree angled shapes.

LINK TO TEMPLATE LOCATED ON PAGE 28

MOBILE - 720X400

DESKTOP - 364X650

FELHLAD (IEEOH SCMIBOLD MAFT

Gibson Semibold
32pt #424242
bt Chibann Begular 180t PAARES

B dote copy. Gibics ol Hip! MERESES

Shop How

Always try
to vertically
center copy.

PREHEAD GIBSON SEMIBOLD 18PT

Gibson Semibold
A0pt #424242

Subhead Gibson ;il_'f‘pl,.hir
24pt FERGRGS

End diate cogry. Dabson Mol Mipt #OOGEED

ek tarmet Db g oL

Copy can live at
the top or bottom
depending on image.

tpaeisesasn . ——  Disclaimer should be
centered along the bottom

Disclaimer should be

right aligned with corner,
keeping equal space to the
right and below.
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Carrier Connect DESKTOP

Ideally, if there's a way to leverage
a full bleed lifestyle image, that should

always be the first option when creating Cl'l.lsh 2020!
a category POV.

Mew year. Healthier you.
When a full bleed lifestyle is not an World, watch out.
option, color blocking can be used to fill shop Now [
space and add color. If there’s a lifestyle
image available, use that over product
silhouettes. Try to stick to vertical or
45-degree angled shapes.

Instant Savings’
you love. Every week.

You read that right. Look out for
fresh offers all monith kong,

Shap Now

A Canee ' Cnliiven o Apposel Inguarm Pear® (a6 bne b Wi s
O vl 515,14 Froguarmmable Preisws Coches (8 gL ]
ONE CHtes vl 5051771

"FOFF

FFITTFITTTFE T TS

MOBILE

Crush 2020! New Instant

MNew r. ier you. i *

et ﬂr:ﬁa;m-e yo Savings
every week!

You read that right. Look oul
for fresh offers all month long.

HTTTSTTSTTTTTTTSSTTTTTT
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Affiliate Banners

We are responsible for these 3
banners sizes.

The remaining banners are built by
an external agency.

LINK TO TEMPLATE LOCATED ON PAGE 28

SKYSCRAPER (SKY)
160X600PX : 1AB

<O

sam's club.

PREHEADER

Headline
Gibson
Semibold

Subhead Gibson
Regular 16pt
#686868

End date 14pt.

Disclaimer Gibson Reg

LEADERBOARD (LDR)
728X90PX : |AB

<O

sam's club.

MEDIUM RECTANGLE (MRP)
300X250PX : IAB

sam's club
PREHEADER

Headline Gibson
Semibold

Subhead Gibson
Regular 14pt #686868

End date 12pt.

Disclaimer Gibson Reg

PREHEADER

Headline Gibson Semibold
Subhead Gibson Regular 16pt #686868. End date 14pt.

Disclaimer Gibson Reg

69



Design Style Guide | Affiliate Banners

Affiliate Banners

Ideally, if there's a way to leverage

a full bleed lifestyle image, that should
always be the first option when creating
a shelf banner.

When a full bleed lifestyle is not an
option, color blocking can be used to fill
space and add color. If there’s a lifestyle
image available, use that over product
silhouettes. Try to stick to vertical or

45 degree angled shapes.

INSTANT

*AVING

<O

sorms clulb

Save over
517,500,

online only.

Daon't miss
Instant Savings,
aclusivoly at
SamaClub.com.

Endli May 1.

sam'’s club )

Mmm.
Savings.

Over $8,600 in offers”
on faves. Wings, too.

INSTANT

~2VINGs

Mmm, Savings,

Owvar $8,600 in offers” on faves. Wings. too,

sam's club >

Save over ¥17,500,
online only.

Get Instant Savings,'
exclusively at SamsClub.com.
Ends May 1.

FEFERE

(} Save over 317,500, online only.

sarm’s club Get Instant Savings,’ exclusivedy at SamsClub.com. Ends May 1.
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Custom Landing I — e
Page

Shop by department L T S
Modular Category landing page

COMPLETELY VARIABLE CONTENT

Sign up for email updates

o e o Bavirgs ves, ool ol ow v vk Ervsil Ackieesie m
st el e, v v Pl
terbership Sipping & Delrvary o bonasren
. e . - s
[r e T e
o ot it o e o
= [ Lk P r
. ——



Design Style Guide | Brand Showcase EXAMPLES

DESKTOP MOBILE

L]
Custom Landing S emaeo 0¥
Page e e i e
These pages can be designed however mmihmwleﬂ”_ ot
best fits the story you need to tell. Some e il
may have vendor supplied images and _
specific product silos to use. ; @ ‘ i
Some may be a more general story T
where stock photography and product w 3

images are all you have to utilize.

Work with your copywriter (and your AD
if needed) to come up with a creative
solve and determine how best to break
up the information and tell the story.

Formulas for success
P, kit Dot i) Tt Mt s Mt iy
e s (ORI [CAAPE FTSCN ] 100% safe and worry free.
L Wl i re ik ko Mmoo Mok ™ wipan,
[T
s ekl s

S W =+

In MOST cases, you will need to design
a mobile version as well. Keep that in
mind as you design the desktop version
and work through how the design will
need to adapt.

OO sl
R ke - [ S P O R i
[— = J— . .
1 {pn ased iy tnmolete rrition.
e —r - o om om o=
o DR G Sty gro, DM GARD Susppaonts geceth, ——r—am i
- bk e ety brannd wrunty Bnrsd - ok ) o Wl
‘g to Rplsril foiasiat ' Comprs no Lutard s s Tohsl Maemier's Mark™ Savinga ‘755
bvings Piirer S M s S e = = mare o i
@u—uln_
P Meebes  bma B B dme e dme
[ . ’ . '
Claps i e F 5 T L -
i k™ e 2 z 4 = 5 ?
b S W W W W oWm W v

Bipliad st s e ™ Brviregrs T35
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Custom Landing
Page

DESKTOP

samisclub{y o

Bhop by Sroarime =

Six tips for
longer-lasting

flowers.

s

Hourish to Nowriib,
Koo Estonsms Ry mitf Ao
"

i Ll vt

S i ol el uplanes.

o e, P, s P
remeny e . Pty Py

[r—— v by

EXAMPLES

MOBILE

-

2z z= R = Mo sam's club{>»

2, Search

Six tips for
longer-lasting
flowers.

et & hesansdd witart, Trim at an angle,
Do bt i i 0l Gl e o 5 g el
s vy i Al B Ay Il e ey P Eh

Latoee et

takaad | Get a head start.

Oedar Bl in schvance ind
[l P TR
b jpomar e

T |

Trim al an angle.

Gt w0 A 5™ e it ad
b, sl SR, gy e

aep s s [

it

Mowrish i flgwrish,

Berp S, oy aeh B

b b L rmp o e el
-0 g,

—

. [
e Store In beckets, Arrange and keep cool.
i d Wit Somany s i bty ey Comris bousgusi i vaiea s
ELbome lnamange, Qeftrih swer bpn e e o pect
\ood il water srvery b dan walghl and ek
[romp— n o ar— n
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Custom Landing
Page

(This page did not require a mobile
version.)

The stuff steak dreams are made of:

What makes
Prima the bet
of the Bes?

A Quick Guide to
Different Cuts

[ P ]

-{:;}n-mmm

USDA Prime Beel.

EXAMPLES
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Push Notifications
Android - Landscape: 1039 x 519
iPhone - Landscape: 1039 x 694
iPhone - Square: 1039 x 1039

These can be image only orimage and
text.

Text should be minimal, bearing in mind
how small the notification is on the
phone screen.

Ideally, the image and copy should be
developed together to ensure they
complement each other, especially
for Android when only the title shows
up with the image (no subhead/
description).

SANS CLLE
Lorem ipsumn dolor sit amet. onsecbetur

adipiscing elil, sed do eiusmaod tampor.

/

Android - Landscape

~ 7

iPhone - Landscape

TN

Losem ipsum dolor sit amet.

-

y

- —
- —

L

iPhone - Square

/
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Push Notifications

These can be image only or image
and text.

EXAMPLES

ANDROID - IPHONE - LANDSCAPE IPHONE - SQUARE
LANDSCAPE
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Fully Customizable
Emails

Body of email fully variable.

Be sure to include applicable legal
disclaimers at the bottom.

Ensure you're using the most up-to-date
headers and footers.

sam'’s club >

Grocery Electronics Furniture Outdoor & Palio New [tems

GettheApp g i Your Account  Your Club

Club Pickup | Shocking Values | Insiant Savings | Business Sorvces | All Serdoes.

f v @ ¢

A3bonal kel bod

Sam's Clul Mamber Servioes 2101 SE Simple Savings Ovive, Bentorville, AR TET10-0745 S2000=2020, Sam's Club
Mambar Sansons AN sghés rasnvaa.

ADVERTIFING - FRODUCTS AND PRICIRG

Sams Tl Advisrlasd WMerchandud PORCy « 1L our T indipnilaon 10 have vy sdverliged Dem in Siock, Docassonaly,
PR, B RERPLRES (B My nol e sonlshle for prehne un 10w Afieiias W RS ha RO
Lt qjaartstas 4o rormal netad punchmers o son-pae-moembar nr bousetold | and o e rentnn. W haos donn
our kst o ersury all inflormnadion in Lhis plece & accwrale a7 up-to-date. Emons and omissions cocasionaly cooer ard
re subiscl 40 Comection. Pricing s dem avadabaly miy vary by oCaton and n Alaska, Hiwii, Okdahoma, Wisoonsin

Privacy Pocy and Terms & Condions

Sam's Thub wanls b probect your secunty and privacy. Be assuned thal wi will vl a8k for pensanal informaton {such
B3 DESPWORS OF O Cand numibers] i an smal newsletier. I you recsive Buch B nequest, D 00 ol espond 1o
thai amail. Sae sur Privacy Poley and Tarmas e Condiions i lnam mam

For quieslond. aboul reftums and refunds. see e Batern | Retand Polcy.

Hurdng ircuble wiewing mmages T Click haeen 10 v s amail.on tho wed

This el i & Sam's Cub il Vo P iz emad a5 & Sams Cub memier o subscriber, I you
G R L B0 el s omad updates, (K Parg 0 ungalacrie.

Pleass usSsrsiand tha! you miy S50 recokm semals from SamsClub.com mnganing ceder confmations bom o
Wetnie or lor memibenhis renewal informaion.
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Fully Customizable
Emails

Break up the layout by playing with scale
and finding a balance between silo and
lifestyle product images.

Products can be stacked or in a back-

and-forth “river” layout. But get creative.

Incorporate generic stock images for
POVs or certain food items if needed.

REFER TO STOCK IMAGE GUIDANCE SECTION
ON PAGE 19

| L
,lJ

sams club Oy

Easter from home.

yimm g § Ue i s e A wrre b For

Choc it up.

Pt all e vk, -
are] frem o
Shop Candly -+

FEFEE

e }. Sunday best.
rm [ SR ——

by Famton gl i iy =+

Share your BEasterfromMoma. - '..I_nll

Shores w1 your virtusl colibranon. .E‘f ""JI‘F
e L S
& gl

[

Convenient free Club Pickup.

hries st v
by g e
B

Lew bhcie

EXAMPLES

by i B e WRES
e )

Srag Akl &

Sarrs club O

Make the days
more doable.

We're open & here to help.

5 sady ways 12 keep your litthe
[amnd big) cnes busy.

Gt s Wby

samis cub £

There's a mattress for that.
Arved youl.
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Fully Customizable
Emails

Break up the layout by playing with scale
and finding a balance between silo and
lifestyle product images.

Products can be stacked or in a back-
and-forth “river” layout. But get creative.

Incorporate generic stock images for
POVs or certain food items if needed.

s clsb O

then head outside.,

Bracket makers.

e

FE——

EXAMPLES

Your home,
your savings.

soms club O

Backyard BEQ,
coming right up.

sam's club O

Shop with confidence at your club.
v o

Mot your average
Maother's Day.

A
%

Last-minute ways to make her feel lowved.

Give her the
Gift of Membership.

s e s g e
) o reereg B g
’ B

Tl -+ |

Share your Mother's Doy 8 FromHome

ha ks Mo & iy

g1 e P e, =
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Fully Customizable
Emails

ISB Spreads as emails with ISB type
styling.

EXAMPLES

sam’s club >

Earvaty P To e Fiatios R A P ]

MUST-MANLD MTALS

A total catch.

Firwe skl try ekl st molied and et nto pasta)

e St T P p e
g e i

wmesion g i Vo o Vi Dl

L35 PUE | BAOTIAQ LA | PR R | Lkt Rebrar | A Baraes

f » & ¥

sami's club

Oy Ve L L & =Y =

CUTOO0E THTERTA NG

Chill mode, activated.

et s M ™ 8 7 o e 8 T
it e b it ke

i & Paiia. ~

g A D e B T e F e it e B N D
E g s e it e P o P
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Templatized/
dynamic emails

Any email could call for dynamic content
sections being added to it.

An email could be only a POV and
dynamic content modules. Or it could
get plugged into an otherwise fully
customizable email. It will be called out
in the WO.

When these sections are requested, pull
from previous emails or from a template
to ensure consistency and to avoid
confusion for the coding team.

sam's club

oy ENCrRER Furiue Cuesd & Pand ey MiTrh

Top Rated

Progiect Name Lossm ipsom dolor
B1ATH onuciile aSpLEng
wil, w00 e g

§00.00

gt Name Lonsm ipgwm Seier
S A CONSATIR BESTICNG
ek sed 00 eusmd teTeor

$00.00

Progiect Name Losem ipsom dolor
BEATH Coneclile aSpLEng
o, e g0 e g

£00.00

Proget Name Lonsm ipgwm Seier
S A CONSATIE BESTICNG
ek sed 00 ewsmd teTeor

500.00

Business owner will tell you
which dynamic template
you should use.

i 150150 B
g AT O] SN LR 3
L Bing al
0
e

- “
et ik s v’ D mign
Fromaam b 42 b H o $2.80
P — OFF ot gt oh mani OFF
o i Pt [T Rt [

“Youst irutant Savrgs e

e == W uwy

ey Py iy Wi e Pt Bt Doy Bim  Sasugeps et
[rpr S - K Bl Sty Pk
T W o i ol
gt BXN  Proar na X

Pt iems Loeven gt e [ T———

et comeieha aln.ciy [ -
ik Bl e i pmiifres
$00.00 $00.00
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Templatized/
dynamic emails

Any email could call for dynamic content
sections being added to it.

An email could be only a POV and
dynamic content modules. Or it could
get plugged into an otherwise fully
customizable email. It will be called out
in the WO.

When these sections are requested, pull
from previous emails or from a template
to ensure consistency and to avoid
confusion for the coding team.

EXAMPLES

Oh, hi, 2020.

Vona've e, puriec], bl mad Soated o B pres.
L s st sk s rerarn, shiall

Masoue.
vlane
2313
134 o L et
aapm

sams club €

Gy Fmmemn Py Dusterd Pam e

Great laptop offers?
Youu fodand “am

250

sam’s club >

Gty ey vt Onoone & Fws e B
Exclusive savings?
Special benefits?

Shocking Values wait for no one.

Wt e Lo Pooghuct Mame Loes Feoauct NaTe Lo
i 4l rmar dens uil e W deds udl e
s e m sy el ad s g ot b ey

et s A s s

00 00 #30.00 #2000

You choose the price with Auctions.

Irusgins: g o it et b s B v

| |

e e P alsd raa ey n
RS B 8 R 1 RT3

Ty gt
b4

ot O e TR ottt T W TR BB

e e T il e g g et

[TESE— i o

et st i 8 e, it it
e g bty gt
R oo
Smart hame savings?
Brill
+
150

rse i Do e e LR o SOR B S Lros o Din i
L T T [T Y—p—
o ek e Al s Ot
DM Blemeng ACPAMTMALS MEDALS) Do sd0asg
—— [oa— [——

000 .00 00 30

e - -
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